BIIEItEERE _KHBEEE

=
[=]
)

FHREE

=78
AARRX A

ZRENER (1092FEASBHEER )

2 Years Program, Creative Technologies and Product Design, College of Innovation Management, National Taipei University of Business
(Applicable to Students Admitted in Fall or Spring, 2020)
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Contact Hour
£ - F—EBFAY1 E_BFAY2
BEHER BEBHE val > + by t by et
Categor Course Title | H i i Remarks
gory | Hour Fall Spring Fall Spring
Credit
RER EZ RER = RER == it S ==
Lecture |Practice | Lecture | Practice|| Lecture | Practice| Lecture | Practice
574
Chinese 2 2 2
(rEHE-REELIRERBED) 2 2 2
Course module of life aesthetics
£ R 578 00
Elective courses from the Center for General 2 2 2
Education
BEME |2y
(—MRLE) Physical education 0 4 2 2
Liberal =%
Arts E|\1 lish 2 2 2
(Compulso 9 A -
ry) (AEME-EEEEET) 5 2 2
Course module of democracy and law and order
Gy=] .
Physical education @ | @ 2 2 L
B A AR (2R ) 0 2 2 2 RiBBREEEIEEL
English training MERE, ZH L THEFE -
=1
Subtotal 10 10 6 0 4 0 0 0 0 0
B RE 3 3 3
FORM PRINCIPLES
E A e 3 3 3
COMPUTER-AIDED THREE-DIMENSIONAL DESIGN
BlEREER 5 2 2
CREATIVE TECHNOLOGY PROGRAM
BrERi 2 2 2
DESIGN INTRODUCTION
Em&REE 3 3 3
PRODUCT SKETCH
N LB 5 2 2
HUMAN-COMPUTER INTERACTION DESIGN
B X AR BEERE 3 3 3
LAYOUT DESIGN
RETRE
DESIGN THINKING 2 2 2
RIZINE 5 2 2
FOREIGN LANGUAGE OF TECNOLOGE
MR B 5 2 2
MATERIAL AND MECHANISM
FRUE lammp s | s 5
Core  I\MODEL MAKING
Course
(Compulso OE#EMFEIDN 5 5 5
ry) INTERACTIVE DIGITAL NARRATIVE
B WA E 5 7 7
POWER MACHINERY DESIGN
VR/AR 2 2 2
X ElERE 5 7 7
CULTURAL AND CREATIVE DESIGN
MR T IE 3 3 3
BRAND MANAGEMENT
ARET 2 5 2 7
HUMAN FACTORS
B IR RN ETER 5 ? 2
PROFESSIONAL ETHICS AND DESIGN LAWS
RIS E BT 5 7 2
EXHIBITION PLANNING AND MARKETING
RETEBE(L) 3 4 4
GRADUATION SPECIALTOPIC 1
BRETERE(T) 3 4 4
GRADUATION SPECIAL TOPIC 2
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2 Years Program, Creative Technologies and Product Design, College of Innovation Management, National Taipei University of Business
(Applicable to Students Admitted in Fall or Spring, 2020)
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Contact Hour
£ - E—BFAY1 E_BFAY2
BEHER BEBHE val > + by t by et
Categor Course Title | H i i Remarks
gory | Hour Fall Spring Fall Spring
Credit
RER EZ RER = RER == it S ==
Lecture |Practice | Lecture | Practice|| Lecture | Practice| Lecture | Practice
WESE
Subtotal, Compulsory >0 >2 18 0 17 0 13 0 4 0
WEEITIHEARE 2 ? ?
STORY MARKETING AND COMMUNICATIONS
BiSEE RS 3 3 3
COMPUTER-AIDED GRAPHIC DESIGN
=%
SKETCH 3 3 3
BYitE
COLOR DESIGN 2 2 2
PR B T AR R E
ADVANCES COMPUTER-AIDED THREE 3 3 3
DIMENSIONAL DESIGN
ErEE 3 3 3
ELECTRONIC COMMERCE
BRRE
UNIVERSAL DESIGN 2 2 2
HEETH 5 2 2
CONSUMER BEHAVIOR
HNRIBEE 5 ? ?
DIGITAL RENDERING TECHNIQUES
ERBERE 5 ? 2
INFORMATION VISUALIZATION
HEFRER S ER
FIELD SURVEY 2 2 2
TECHNOLOGY APPLICATION
E4)5|ZER 5 2 2
UNREAL ENGINE APPLICATION
BE4ENETIER
SMART LIVING DESIGN RESEARCH 2 2 2
EmiRETER 2 2 2
AESTHETICS IN PRODUCT DESIGN
s BIZEETS
ey
”*%ﬂ’ PRACTICAL ENTREPRENEURSHIP 2 2 2
Elective
BIEL LB BN R ) 5 ,
STRUCTURAL PACKAGING DESIGN
BUEMRKEE 5 2 2
PRODUCT DESIGN FOR WELFARE
CNCEERETS 2 2 2
COMPUTER NUMERICAL CONTROL APPLICATION
R BERIRRET
STUCTURAL AND FORM DESIGN 2 2 2
EmP T 5 7 7
PRODUCT REVERSE DESIGN
FRELR 5 ? 7
USER EXPERIENCE
TEISEE T EIBRRE 5 7 7
MOBILE DEVICE PLANNING AND DESIGN
BEEBREMITHE 3 3 3
MIXED REALITY PRODUCT MARKETING
Emigs 5 7 7
PRODUCT PHOTOGRAPHY
BIRESHMETRIE 3 3 3
CREATIVE ADVERTISING AND FILM MAKING
BE4 R EZEBKE 5 7 7
SMART LIVING INDUSTRY AND DESIGN
AR FEFERR & 5 ? 7
FUTURE TECHNOLOGY APPLICATION DESIGN
AlFEFRERE 2 ? ?
ARTIFICIAL INTELLIGENCE APPLICATION DESIGN
B PRER BT AR B A R 5 2 2
INTERNATIONAL DESIGN COMPETITION LECTURE
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2 Years Program, Creative Technologies and Product Design, College of Innovation Management, National Taipei University of Business
(Applicable to Students Admitted in Fall or Spring, 2020)
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Contact Hour
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BEHER BEBHE val %; + iy + iy et
Category Course Title 2 Hour Fall Spring Fall Spring Remarks
Credit
RER EZ RER = RER == it S ==
Lecture | Practice | Lecture | Practice| Lecture | Practice| Lecture | Practice

YR BRTEERE 2 2 2

SERVICE DESIGN FOR INTERNET OF THINGS

Em O e e s 5 ? 2

COMMODITY INTERACTIVE EXPERIENCE DESIGN

R BB EMRE 5 ? 2

TECHNOLOGY AND MEDICAL PRODUCT DESIGN

e X EEMmRET 2 2 2

SMART HOME PRODUCT DESIGN

YEmEERRE

PORTFOLIO DESIGN 2 2 2
SREE |msma 5 | 160 Lo [HBEBLEHBONE - 2
Elective ||NTERNSHIP B 3£160/ )\

MAEEES =

PRACTICE OF TOPIC RESEARCH @1 “ 1 1 1 1 a6

HEHEER a

PRACTICE OF TOPIC RESEARCH L) “ 1 1 1 1 ety

HEEXRES .

PRACTICE OF TOPIC RESEARCH @1 “ 1 1 1 1 a8

Subtot:I EEIective 76 246 16 3 16 3 30 3 12 163
BERBEEBNE 72 (BXEEBEVEE12EDTSMATEREERNMEES AEEHRE )

Total Number of Required Credits: 72 ( inimum of Electives Reqruied: 12 Credits)
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Hit6 . IFEFEEY : HENE - BiXH - ERSFE - TRENEEE - RIAREES -
w7 - AR EREL  HEBRHBWHBBBREERE  FIAZEES -
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