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2 Years Program, Creative Technologies and Product Design, College of Innovation Management, National Taipei University of Business
(Applicable to Students Admitted in Fall or Spring, 2020)

% S 1S3 2
Contact Hour
B " F—EBFEAY1 E_EBFAY?2
BEHEER RNERE ¥ o T+ * + S T4
Category Course Title 2l B Fall Spri Fall Sori Remarks
| Hour a pring a pring
Credit
RER 23 RER = RER = R e
Lecture | Practice | Lecture | Practice| Lecture | Practice | Lecture | Practice
E7%4
Chinese 2 2 2
(rRHRE-RERA/IRBERBEED) 2 5 5
Course module of life aesthetics
SR 578 4
Elective courses from the Center for General 2 2 2
Education
BERE (s
(—RABLB) |Physical education 0 4 2 2
Liberal [
Arts gﬁish 2 | 2 2
(Compulso 9 — —
ry) (rEME-EEZERT) 2 2 2
Course module of democracy and law and order
Giy=] .
Physical education @ | @ 2 2 il
A EI AR (R ) 0 2) @) 2 RBEEBEEPIEESE
English training WMEREBHRLETHAE -
=1
Subtotal 10 10 6 0 4 0 0 0 0 0
BERRE 3 3 3
FORM PRINCIPLES
E RSB 1T FERRE 3 3 3
COMPUTER-AIDED THREE-DIMENSIONAL DESIGN
BIRRIET ? 5 5
CREATIVE TECHNOLOGY PROGRAM
R ET 1t Em 2 5 5
DESIGN INTRODUCTION
EmEBREE 3 3 3
PRODUCT SKETCH
A EEIRLE 7 5 5
HUMAN-COMPUTER INTERACTION DESIGN
B 4REEERE 3 3 3
LAYOUT DESIGN
FETR 7 5 5
DESIGN THINKING
R INGE 2 2 2
FOREIGN LANGUAGE OF TECNOLOGE
MR B AE 2 ) 2
MATERIAL AND MECHANISM
SRUE lmmmie s | 5
Core  IMODEL MAKING
Course
(Compulso BEIEMUKEIDN 5 ) 5
ry) INTERACTIVE DIGITAL NARRATIVE
By MRS R 2 5 5
POWER MACHINERY DESIGN
VR/AR 2 2 2
X EIFRE 2 2 2
CULTURAL AND CREATIVE DESIGN
mhEER AT EAETE 3 3 3
BRAND MANAGEMENT
AETIRZ 2 5 5
HUMAN FACTORS
B mIR B ETER 2 2 2
PROFESSIONAL ETHICS AND DESIGN LAWS
BEHREETH 2 2 2
EXHIBITION PLANNING AND MARKETING
HRETEE(L) 3 4 4
GRADUATION SPECIALTOPIC 1
RETERE(T) 3 4 4
GRADUATION SPECIAL TOPIC 2
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2 Years Program, Creative Technologies and Product Design, College of Innovation Management, National Taipei University of Business
(Applicable to Students Admitted in Fall or Spring, 2020)

% 5 1S3 2
Contact Hour
B " E—EFAY] E_EBFAY?2
BEHEER RNERE ¥ o + S T S T4
Category Course Title 2l B Fall Spri Fall Sori Remarks
| Hour a pring a pring
Credit
RER 23 RER = RER = R e
Lecture | Practice | Lecture | Practice| Lecture | Practice | Lecture | Practice
WESET
Subtotal, Compulsory >0 >2 18 0 17 0 13 0 4 0
EITIHEARE 2 5 5
STORY MARKETING AND COMMUNICATIONS
BB ERRE 3 3 3
COMPUTER-AIDED GRAPHIC DESIGN
=
SKETCH 3 3 3
B¥itE
COLOR DESIGN 212 2
P E RN BN T AR RS
ADVANCES COMPUTER-AIDED THREE 3 3 3
DIMENSIONAL DESIGN
BEE% 3 3 3
ELECTRONIC COMMERCE
BFRRE
UNIVERSAL DESIGN 2 2 2
HEEZETA 2 2 5
CONSUMER BEHAVIOR
BRI A 2 5 5
DIGITAL RENDERING TECHNIQUES
EfREB(ERE 2 5 5
INFORMATION VISUALIZATION
HEFRER R ER
FIELD SURVEY 2 2 2
TECHNOLOGY APPLICATION
E4)5 |12 ER 2 5 5
UNREAL ENGINE APPLICATION
BELERETRE 2 5 5
SMART LIVING DESIGN RESEARCH
EmRET = 2 2 2
AESTHETICS IN PRODUCT DESIGN
s BIZE
E-E 2
vﬁifﬂ/ PRACTICAL ENTREPRENEURSHIP 2 2 2
Elective
BIELAEBEIEGE 2 5 5
STRUCTURAL PACKAGING DESIGN
BUEMRKE > P P
PRODUCT DESIGN FOR WELFARE
CNCFERE 2 2 2
COMPUTER NUMERICAL CONTROL APPLICATION
EEEERIRGET 2 2 2
STUCTURAL AND FORM DESIGN
EmmEgst 2 5 5
PRODUCT REVERSE DESIGN
FERE KR
USER EXPERIENCE 2 2 2
TEVEE BB ? 5 5
MOBILE DEVICE PLANNING AND DESIGN
RaBEREMITHE 3 3 3
MIXED REALITY PRODUCT MARKETING
i ? 5 5
PRODUCT PHOTOGRAPHY
EIRES B METESE 3 3 3
CREATIVE ADVERTISING AND FILM MAKING
B4 REHBNE 2 5 5
SMART LIVING INDUSTRY AND DESIGN
RIREI FEFRRRE ? 2 2
FUTURE TECHNOLOGY APPLICATION DESIGN
A”d_ﬂaniu 2 2 2
ARTIFICIAL INTELLIGENCE APPLICATION DESIGN
B PR ER 5T i B A R 2 2 2
INTERNATIONAL DESIGN COMPETITION LECTURE
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2 Years Program, Creative Technologies and Product Design, College of Innovation Management, National Taipei University of Business
(Applicable to Students Admitted in Fall or Spring, 2020)

% S 1S3 2
Contact Hour
B - F—EBFEAY1 E_EBFAY?2
BEHEER ﬂ@%% ¥ %; + S T S T4
Category Course Title 2l Hour Fall Spring Fall Spring Remarks
Credit
RER 23 RER = RER = S S e
Lecture | Practice | Lecture | Practice| Lecture | Practice | Lecture | Practice

M RIRTEERE 2 2 2

SERVICE DESIGN FOR INTERNET OF THINGS

R ER 2 5 5

COMMODITY INTERACTIVE EXPERIENCE DESIGN

R BB E MRS 5 5 5

TECHNOLOGY AND MEDICAL PRODUCT DESIGN

BEXREEMNRET 2 2 2

SMART HOME PRODUCT DESIGN

EmERRET 2 2 5

PORTFOLIO DESIGN
SREC \miswa > | 160 o [EBEBLESB0NE - 2
Elective |\\NTERNSHIP B 160/

MREEES =

PRACTICE OF TOPIC RESEARCH (L) “ 1 1 1 1 6

HEBEEEDR o

PRACTICE OF TOPIC RESEARCH (0.0) « 1 1 1 1 L7

HEEXES .

PRACTICE OF TOPIC RESEARCH (L) “ 1 1 1 1 fts

Subtot?l EEIective 76 246 16 3 16 3 30 3 12 163

BESBERESE 72 (BHEEBEVEE12EBDOSMAREEERNEES LAZEHRE )
Total Number of Required Credits: 72 (Minimum of Electives Reqruied: 12 Credits)
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BRAEERERABTESR - BEREBFFRZXERM -

a3 . Ik TARRBREREBRER )  HOIBFEEABZHBENRE - BREFNENMEE—F "RBEEE, RERTEER - HAREHZERN

4 I0SBFERABZ OREREE - WEABBARANZERENPUGIRTEE - HARER AR EERRF RABEERENEXFIERWESTHER , BHE -

HEES - kAR " 2MMIEHEREERERN . RE  BI072FEEABZAEE - SRNBLEARTMN "TEE2MMIERBERDO . 2 TEiMHEHNE ) EHRO0ETHEBERER - S
BHMEEZBMHIENERE2NMNFULEFHEREBRERERE -

fHito . IREFEEDY : HENT - B - ERSFRIE - MRENREE - FIAZREKES -

&

w7 . AEEXEY  HEBRABWHBBEERE - RIAREES -

w8 HEERELY  HEUEE - LB - BSHMAEMERABMIBERE - FIAZRES -
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